“MERHABA” Global Marketing SIG members!
Welcome to the March 2009 issue of the AMA Global Marketing SIG’s monthly E-News.
Journal of International Marketing: Forthcoming Articles 
 

As a service to our readers, the Forthcoming Articles page features postprints of authors' originally submitted manuscripts to JIM. These postprints have been reviewed by JIM reviewers and have been accepted by the editor for publication but are not yet in their final publishable form. 
Next Issue: June 2009 
Global Consumer Innovativeness: Cross-Country Differences and Demographic Commonalities
Gerard J. Tellis, Eden Yin, and Simon Bell
Full Text

Order-of-Entry Effects for Service Firms in Developing Markets: An Examination of Multinational Advertising Agencies 
Peter Magnusson, Stanford A. Westjohn, and David J. Boggs
Full Text

Product Development Strategy, Product Innovation Performance, and the Mediating Role of Knowledge Utilization: Evidence from Subsidiaries in China
Junfeng Zhang, C. Anthony Di Benedetto, and Scott Hoenig
Full Text

In Search of Platforms to Increase Market Responsiveness: Evidence from Foreign Subsidiaries
Ruby P. Lee, Qimei Chen, and Xiongwen Lu
Full Text

Challenging the Conceptualization and Measurement of Distance and International Experience in Entry Mode Choice Research
Douglas Dow and Jorma Larimo
Full Text
 

 

 

RESEARCH AND TEACHING SUPPORT
Below are articles of use in your global marketing courses.
 

  

   Hard to swallow
 
China indicates the real targets of its anti-monopoly law: outsiders. Check it out at:
http://www.economist.com/business/displaystory.cfm?story_id=13331326
(March 19th 2009)
 

   Philips Widens Marketing Push in India 
 
Philips Electronics NV is planning to  launch a new line of home health-care products in India, as part of the Dutch conglomerate's push to expand its medical-equipment business in fast-growing emerging markets. Check it out at: http://online.wsj.com/article/SB123749379816287861.html
(March 19th 2009)


Surviving the Downturn: Lessons from Emerging Markets 
 
Check it out at: http://online.wsj.com/article/SB123731293002758943.html
(March 23rd 2009)
 
 
 Zara Grows as Retail Rivals Struggle 
 
Defying the recession with its cheap-and-chic Zara clothing chain, Spanish retailer Inditex SA posted strong sales gains that show how low prices and a rapid response to fashion trends are enabling it to challenge Gap Inc. for top ranking among global clothing vendors. Check it out at: http://online.wsj.com/article/SB123801606310041287.html
(March 26th 2009)
 
 
  

CALL FOR PAPERS
  
 

Special Issue of International Journal of Trade and Global Markets: “Advancing Market Entry Mode Theory and Development”
 

For significant advances in market entry mode theory to be achieved, a more integrated approach needs to be taken to the conceptualization, development and measurement of the different constructs impacting the performance of the different market entry modes. A fundamental part of such an approach is the refinement and validation of measurement scales across different national settings. The validation of measurement scales plays an important role in advancing market entry mode theory by establishing reliable scales that can be used in more than one country. The advancement of theory and practice within the domain of international business are the main commitments. Submitted papers should follow the usual Inderscience format and guidelines and will be subject to a double-blind reviewing process. Papers should be submitted via e-mail to the Guest Editor, Dr. Craig Julian at the following address: Dr. Craig Julian, Senior Lecturer in Marketing, School of Commerce and Management, Southern Cross University, P.O. Box 42, Tweed Heads, New South Wales, 2485, Australia. E-Mail: craig.julian@scu.edu.au
Extended Submission Deadline: March 31, 2009.
 

 

The 10th Annual International Business Research Forum on “Beyond Silicon Valley: How Emerging Economies are Re-Shaping our Understanding of Global Entrepreneurship“
 

Globalization is increasingly multi-directional, with trade, knowledge and capital flowing as much from and between emerging economies as from and between developed ones.  Similarly, the internationalization trajectories of emerging firms are increasingly diverse – following fault lines of opportunity determined as much by market compatibility with given business models and the shape of top management team networks as by conventional considerations of market, political and cultural similarities and stability. The central question for this special issue on Global Entrepreneurship is how these trends – and especially the rapid rise of emerging economies with their own entrepreneurial hotspots – affect both patterns of entrepreneurship and our understanding of the entrepreneurial process. Any questions regarding the research forum is directed to either of the co-chairs, Ram Mudambi (r.mudambi@temple.edu) or T.L. Hill (tl.hill@temple.edu). Additional information about the Annual IB Research Forum can be reached from: http://fox.temple.edu/conferences/ibrf 
Conference schedule: April 17-18, 2009.
 

 

Special Issue on “Market Entry and Operational Strategies of MNEs in Transition and Emerging Economies”
 

With institutional transformations in emerging economies of Central and Eastern Europe, South Eastern Europe, Russian Federation, the Baltic States, Commonwealth of Independent States as well as high growth emerging economies of South East Asia, Western MNEs increasingly started to play important roles in management of rapid transformation and change. These economies are not homogeneous, on the contrary, there appears to be more heterogeneity then homogeneity among these transitional and emerging economies. The aim of this special issue therefore is to offer a conceptual and empirical survey of MNEs’ activities in East-West business context, offering a rare and unique opportunity for scholars and practitioners engaged in research on MNEs’ activities in these countries to share their findings in such a scholarly outlet. Papers should be submitted to one of the following Special Issue Guest Co-editors: Mehmet Demirbag, Ph.D. Senior Lecturer in International Business Management School, University of Sheffield, 9 Mappin Street Sheffield, S14DT, UK. Email: demirbag@sheffield.ac.uk and Ekrem Tatoglu, Ph.D. Professor of International Business, Chair of International Business and Trade, Faculty of Economics and Administrative Sciences, Bahcesehir University, Besiktas, Istanbul, 34349, Turkey. Email: ekremt@bahcesehir.edu.tr 
Submission Deadline: April 30, 2009.
 

 

Special Issue of Journal of Management Studies: “Multinational Enterprises and Local Contexts”
 

Multinational enterprises (MNEs) face diverse challenges and opportunities when operating in a variety of different contexts. This special issue aims to advance the theoretical and empirical understanding of the interaction of how MNEs cope with idiosyncrasies of specific contexts, and the dynamic interactions between the contexts and MNE strategies. The papers can be submitted electronically to CIBS@Reading.ac.uk and should be formatted using the JMS style guidelines available at www.blackwellpublishing.com/jms. 
Submission Deadline: May 1, 2009.
 

 

The 4th International Conference on Services Management: ”Managing Services Across Continents”
 

Hosted by the Oxford Brookes University Business School, the 4th International Conference on Services Management will address cultural and socio-economic complexities of internationalization of service organizations and their social responsibilities to different stakeholder groups. The conference will provide an opportunity to illuminate the challenges service organizations face globally and also a chance to discuss the options that they may consider as part of their strategies. For more information on the conference please contact: Dr Levent Altinay, Reader in Strategic Management in the Service Industry Department of HLTM, Business School, Oxford Brookes University, Gipsy Lane Campus, Headington, Oxford, OX3 0BP, UK. Email: laltinay@brookes.ac.uk. Tel: +44 (0)1865 483832 and Fax: (0)1865 483878
Conference schedule: May 8-9, 2009
 

 
The 34th Annual Meeting of the Macromarketing Society “Rethinking Marketing in a Global Economy”
 
Hosted by the University of Agder, Kristiansand, Norway, the 34th “Macro” conference will provide a collegial, seminar format – as well as a beautiful venue – for exploring the connections among markets, marketing, and society. Manuscripts, extended abstracts, and special proposals are encouraged on any topic related to the impact of marketing and marketing systems on society, the impact of globalization and world events on marketing and marketing systems, and the development of macromarketing theory and pedagogy.  The submission deadline is January 15, 2009.  For more information on the conference please visit www.macromarketing.no or contact co-chair Andreas Falkenberg (Andreas.Falkenberg@uia.no) or Terry Witkowski (witko@csulb.edu). 
Conference schedule: June 4-7, 2009
 
 

18th World Business Congress of IMDA on ”Management Challenges in an Environment of Increasing Regional and Global Concerns”
 

Eighteenth World Business Congress of the International Management Development Association (IMDA) devoted to Management Challenges in an Environment of Increasing Regional and Global Concerns will be held in Tbilisi, Republic of Georgia from July 1st through 5th, 2009 in cooperation with International Black Sea University and in partnership with Georgian Ministry of Economic Development. The congress is designed to offer an excellent opportunity to meet colleagues from around the world and exchange of information and ideas on a variety of global business topics.  For more information about the Congress, visit the Association's Web site at http://www.imda.cc  and any specific Congress related questions should be directed to Congress Program Chair Dr. Erdener Kaynak at k9x@psu.edu or ek9@comcast.net
Conference schedule: July 1-5, 2009.
 
 
Special Issue of Journal of Economic Geography: “International Business and Economic Geography; The Multinational in Geographical Space” 
 
The impact of the changing strategy of MNEs on global economic geography is now considered to be one of the ‘big questions’ in IB (Buckley and Ghauri, 2004; Mudambi, 2008). This special issue of the Journal of Economic Geography constitutes an attempt to strike a balance between the emphasis on space in economic geography, and the focus on firm organization in IB.  A significant all for just such an exchange of ideas has recently been made by John Dunning (Dunning, 2009). Moreover, in terms of impact and visibility the Journal of Economic Geography provides is the ideal setting for such a forum, with an ISI citation impact factor which is typically of the order of three and a ranking in the top five of all economics journals and the top three of all geography journals. It is hoped that the Special Issue of the Journal of Economic Geography will contribute to an integration of the literatures in economic geography and international business and catalyze research on the relation between multinational enterprises and geographical space.  More specifically, by including geographic space in the analysis of MNE behavior it is aimed  to advance the understanding of the role of the MNE in a globalizing world. Both theoretical and empirical contributions, and papers adopting either a single or Multi Level Analysis are all welcomed. All paper submissions should conform to the Journal of Economic Geography’s standard guidelines for authors, details of which can be found at the JEG website: http://joeg.oxfordjournals.org/ .  Papers should be saved in Microsoft Word format and submitted to: ram.mudambi@temple.edu.
Submission Deadline: June 30, 2009.
 
 
Special Issue of International Journal of Technology and Globalisation: “Emerging Markets”
 

With a high growth rate and still significant untapped potential, emerging markets are the growth engines of the world economy. Globalization and technology are two prime drivers of the global economy. Innovations have become popular again and globalization of research and development is taking place. Emerging markets are becoming source of low cost research and development initiatives on the one hand and at the same time these markets need technology for the developmental needs. How to face the changing realities of technology globalization requires substantial strategic thought, guidance and implementation. Contributions are invited on various aspects of technology globalization and emerging markets. For further information please visit the journal webpage: https://www.inderscience.com/browse/index.php?journalID=104  or contact: Professor Rajesh K Pillania, E-Mail: r_pillania@yahoo.com . 
Submission Deadline: July 30, 2009.
 

Special Issue of International Marketing Review: ”International Market Selection and Segmentation”
The process leading to the identification of promising foreign market targets, commonly referred to as international market selection and/or segmentation (IMS), is a critical success factor in international market expansion – both in itself and because of its close relationship with the firm’s internationalization process, mode of entry (MOE) choices, and performance internationally and overall. The core issue has been left – evaluating foreign market targets for international marketing decisions – relatively under-researched and not as well understood as it needs to be considering its importance. The objective of this special issue is to address this core issue both integratively and through studies addressing its various parts. Submissions must comply with the International Marketing Review style guide, available at the journal’s home page (http://www.emeraldinsight.com/imr.htm), and must be made using the ScholarOne Manuscript Central system at http://mc.manuscriptcentral.com/imrev. For further questions concerning the potential suitability of topics, Guest Editors’ expectations, or additional requirements about this special issue, please contact the Guest Editors by email: Nicolas Papadopoulos: npapadop@carleton.ca and Oscar M. Martin: oscar.martin@si.unavarra 
Submission deadline: August 31, 2009.
 
 
 

Special Issue of Industrial Marketing Management: “Industrial Marketing in a Guanxi Context”
 
Guanxi is a unique networking relationship rooted in the Chinese culture and has influenced Chinese business practices for centuries. Understanding the dynamics of Guanxi is a key to open the door to the largest emerging market in greater China. This special issue of Industrial Marketing Management encourages innovative research with strong theoretical ground and empirical rigor. Manuscript submission and any inquires should be sent electronically to special issue coeditors, professor Cheng Lu Wang, at cwang@newhaven.edu, or Professor Zhilin Yang, at mkzyang@cityu.edu.hk, with a copy to the IMM editor at plaplaca@journalimm.com. For journal information and how to prepare the manuscript, please access Industrial Marketing Management’s Guide for Authors at the following URL: http://www.elsevier.com/wps/find/journaldescription.cws_home/505720/authorinstructions
Submission Deadline: December 1, 2009
 

 

 

TEACHING MATERIALS NEEDED 

 

As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at egencturk@ku.edu.tr 
Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching2.htm 
 

AMA GLOBAL MARKETING SIG WEBSITE  

Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
GET MORE INVOLVED  

All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://amaglobalsig.msu.edu/AboutUs.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.
Esra Gencturk
egencturk@ku.edu.tr
Koç University
Vice-Chair, Communications
AMA Global Marketing SIG 

