“MERHABA” Global Marketing SIG members!

Welcome to the January 2010 issue of the AMA Global Marketing SIG’s monthly E-News
 
AMA ANNOUNCEMENT:  2010 Summer Marketing Educators’ Conference
As you may know, the 2010 AMA Summer Marketing Educators’ Conference will be held at the Boston Marriott Copley in Boston, MA on August 13-16 2010.  As 2010 SIG leaders we would very much appreciate your participation in the Summer Marketing Educators'  Conference -- as an author, reviewer, discussant or chair. If you agree to serve as a reviewer, track chairs will send you one or two papers.   

We are very pleased that the AMA continues to provide us with access to the all Academic online conference management system. This system greatly expedites the review process and provides participants with timely feedback. To begin the process of signing up as a conference reviewer, please: 

(1)     go to  http://convention2.allacademic.com/one/ama/summer10; 
(2)     create a new account, even if you have had an account in the past (the system doesn't remember you); 
(3)     from the Submitter Menu click  “Volunteer to be a Reviewer” and complete the personal information; and 
(4)     identify at most two tracks for which you would like to serve as a Reviewer. 

We hope we can count on you as a reviewer, and we encourage you to ask your SIG members and other colleagues to register as a reviewer. We also hope you will plan to submit a competitive paper, working paper or a special session proposal. The submission deadline is January 14, 2010 and the Call for Papers can be found at www.marketingpower.com/summered.

  

RESEARCH AND TEACHING SUPPORT
Below are articles of use in your global marketing courses.

· Nokia Tries to Reinvent Itself
Can the world’s largest handset-maker regain the initiative? Check it out at: http://www.economist.com/businessfinance/displaystory.cfm?story_id=15213843 
(January 7th ,2010)

 
· Expanding Abroad? Avoid Cultural Gaffes 
Entrepreneurs looking overseas often neglect to learn local business etiquette; in Britain, a 'scheme' carries no taint. Toyota. Check it out at: http://online.wsj.com/article/SB10001424052748703657604575005511903147960.html 

(January 19th ,2010)

 
· Don't Underestimate India's Consumers

Western multinationals are often attracted to China's size, but they're bypassing Asia's true shopping powerhouse. Check it out at: http://www.businessweek.com/magazine/content/10_05/b4165084462859.htm 

(January 21st ,2010)

 

· Another One Bites the Dust
Cadbury goes American. Is this healthy for British manufacturing? Why can’t Britain hang on to ownership of iconic brands such as Jaguar, Land Rover, the Mini, Rowntree, the Times and now Cadbury, purveyor of chocolate to children of the British empire? Check it out at: http://www.economist.com/world/britain/displaystory.cfm?story_id=15331177 

(January 21st, 2010)
 

· Google Didn't Know too and Neither Should You

The company is only insisting on reciprocal fair dealing—something that is in America's interest, too. Check it out at: http://online.wsj.com/article/SB10001424052748703699204575016422427490804.html 

(January 21st, 2010)
 

CALL FOR PAPERS
Special Issue of Journal of International Marketing:  Review Articles
The Journal of International Marketing wishes to publish articles that both (1) rigorously review the current state of international marketing thought in international marketing areas and (2) provide guidance for future research and practice in these areas. Articles can employ any number of approaches, inclusive of, but not limited to, theoretical review, structured reviews of literature areas, and meta-analytic reviews. View the full CFP at:http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Review Articles.pdf.  Questions pertaining to the CFP should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University, N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu.
Submission Deadline: Open Call – no deadline

Conference and IJRM special issue on: “Global Brand Management”
Global brands are exerting their power and influence within various economic, cultural, and psychological domains. In line with this increased importance, many multinational corporations have pruned their brand portfolios in favor of global brands. Such changes make global brands more important now than in the past. As the economic clout of global brands increases, decisions about their management become of paramount importance, raising new questions. The aim of this conference is to advance knowledge about global brand management by disseminating new research and best company practices and by encouraging the evolution of new research themes.

The conference will be held at Koç University, Turkey on June 20-22, 2010. In addition, a special issue of IJRM, due out at the end of 2011, will follow up on the conference theme. Papers not presented at the Conference will also be considered. Submissions will go through the regular IJRM review process.  Papers and/or abstracts should be sent as a pdf-file by email to: globalbranding@ku.edu.tr. Please specify the topic and methodology clearly in the subject of the email and have the title and short abstract in the body of the text as you send the pdf-file.

Extended Submission Deadline: February 5, 2010
Seminar Schedule: June 20-22, 2010

Special Issue of Journal of International Marketing: “Innovation in the Global Marketplace”
Innovation has become increasingly important to marketing academics and practitioners as firms operate in a larger number of markets and organic growth becomes the watchword in the executive suite. The specific goals of this special issue are to present new insights into the concepts of innovation, innovation management, and the innovation-customer linkage that are relevant to marketing scholars and practitioners concerned with the challenges of innovation in global markets. Submitted manuscripts should follow the format as indicated in the Submission Guidelines on the journal website: http://marketingpower.com/jim. The specific CFP can be found at:http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Innovation 2010.pdf
Questions pertaining to the special issue should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University,N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu.
Submission Deadline: February 8, 2010
6th Meeting of The Royal Bank International Research Seminar: “Global Consumer Behavior and Marketing Strategy”
Royal Bank International Research Seminar will exceptionally take place in beautiful Tokyo, at Ryutsu Keizai University, Chiba, Japan. This special seminar is co-sponsored by the Korean Academy of Marketing Science, Ryutsu Keizai University, the Society for Marketing Advances and the Journal of Business Research. The main topic of this seminar is to explore the relationships among the concepts of globalization, consumer culture and marketing strategy. The role of culture in the consumer decision-making process is an area in need of new developments, theories and knowledge in light of the trends toward global consumer markets and the rapid growth of existing and new products (e.g., goods and services) around the world.
Papers should follow the guidelines of the Journal of Business Research. Electronic submissions are required. The best papers of the Royal Bank International Research Seminar will be considered for publication in a Special issueon Global Consumer Behavior and Marketing Strategy in the Journal of Business Research. Please send your submissions (or any inquiry) by email to both of the co-chairs: Prof. Michel Laroche, Department of Marketing, John Molson School of Business, Concordia University, laroche@jmsb.concordia.ca, and Prof. Seong-Yeon Park, Ewha School of Business, Ewha Womans University, sypark@ewha.ac.kr.
Submission Deadline: March 15, 2010
Seminar Schedule: September 9-12, 2010
 

TEACHING MATERIALS NEEDED 
As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at: esra.gencturk@ozyegin.edu.tr
 Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching2.htm 

AMA GLOBAL MARKETING SIG WEBSITE 
Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
GET MORE INVOLVED 
All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://amaglobalsig.msu.edu/AboutUs.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.

Esra Gencturk, Ph.D.
esra.gencturk@ozyegin.edu.tr
Ozyegin University
Vice-Chair, Communications
AMA Global Marketing SIG 
