“MERHABA” Global Marketing SIG members!
Welcome to the June 2009 issue of the AMA Global Marketing SIG’s monthly E-News.
 

A JOURNAL OF INTERNATIONAL MARKETING HIGHLIGHT:  Lead article of the June 2009 Issue of the Journal of International Marketing.
 
Global Consumer Innovativeness: Cross-Country Differences Demographic Commonalities
Gerard J. Tellis, Eden Yin, and Simon Bell
Journal of International Marketing, (2009), 17(2), 1-22.
 
Abstract
Despite extensive research on consumer innovativeness, the literature does not contain a parsimonious construct that has been validated for use across countries, demographics, and categories. This study attempts to fill this gap by studying consumer innovativeness across 15 major world economies. Significantly, the authors find that four negatively valenced items constitute a construct of innovativeness that seems reasonably applicable across most countries. Although this construct of innovativeness varies systematically from country to country, common demographic antecedents emerge across countries. Within these commonalities, a measure of innovativeness shows some distinct category × demographics and category × country differences.
 
The full article can be viewed at: http://gtellis.net/Publications.aspx
 
 RESEARCH AND TEACHING SUPPORT
Below are articles of use in your global marketing courses.
   Imax Set to Partner With Chinese Studio 

In the latest bid by a major Hollywood company to seek audiences abroad, Imax Corp. will announce a partnership Tuesday with China's largest film studio to release three Chinese-language movies. Check it out at: http://online.wsj.com/article/SB124501996053113601.html
(June 15th 2009)
 

 

   BAT Taps Growing Indonesian Market 
 
The purchase is the latest sign of renewed investor interest in Indonesia, the world's fourth-most-populous nation, which the International Monetary Fund forecasts will achieve between 3% and 4% economic growth in 2009. Check it out at: 
http://online.wsj.com/article/SB124521659339922571.html
(June 18th 2009)
 
 

Hard pounding
 
The A350 and the 787 are at the heart of the long-running and acrimonious dispute between Boeing and Airbus at the World Trade Organisation (WTO) over state subsidies for large commercial aircraft. Check it out at: http://www.economist.com/businessfinance/displayStory.cfm?story_id=13872823&source=hptextfeature
(June 18th 2009)
 
Toyota's Prius Big in Japan 
Strong hybrid sales are a rare bright spot for Japan's automakers, which have been battered by the global slowdown, a strengthening yen and the U.S. credit crunch. Check it out at:
http://online.wsj.com/article/SB124540263041130967.html
(June 19th 2009)
  
  

CALL FOR PAPERS
  

Special Issue of Journal of International Marketing:  Review Articles
 
The Journal of International Marketing wishes to publish articles that both (1) rigorously review the current state of international marketing thought in international marketing areas and (2) provide guidance for future research and practice in these areas. Articles can employ any number of approaches, inclusive of, but not limited to, theoretical review, structured reviews of literature areas, and meta-analytic reviews. View the full CFP at: http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Review Articles.pdf     Questions pertaining to the CFP should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University,N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu. 
Submission Deadline: Open Call – no deadline 
 
International Conference on “The State and the Internationalisation of Business: Is There a China or India Model?”
 

The governments of China and India have pursued significantly different economic development paths over the last twenty years, yet each has continued to assign a key role to state ownership of large sectors of the economy and privatisation has been pursued cautiously. Although both governments have recognised the need for reducing state control, many large state enterprises continue to operate though many now have minority private shareholdings. The conference seeks to answer some of the key questions about the similarities and differences in the internationalisation paths of China and India and to consider to the long term resilience of their economies. Papers are invited that address the related issues offering a comparative perspective on China and India’s internationalisation path. The conference will be held in the Confucius Institute for Scotland in the University of Edinburgh. Some financial support for paper presenters is available through the Confucius Institute. The abstract should be sent by e-mail to Prof. John Henley at John.henley@ed.ac.uk and Dr Ling Liu at Ling.liu@ed.ac.uk. 
Deadlines:
Deadline for abstract: June 30, 2009
Deadline for full paper submission: August 31, 2009
Conference Schedule: October 29-30, 2009
 
 
Special Issue of Journal of Economic Geography: “International Business and Economic Geography; The Multinational in Geographical Space” 
 

The impact of the changing strategy of MNEs on global economic geography is now considered to be one of the ‘big questions’ in IB (Buckley and Ghauri, 2004; Mudambi, 2008). This special issue of the Journal of Economic Geography constitutes an attempt to strike a balance between the emphasis on space in economic geography, and the focus on firm organization in IB.  A significant all for just such an exchange of ideas has recently been made by John Dunning (Dunning, 2009). Moreover, in terms of impact and visibility the Journal of Economic Geography provides is the ideal setting for such a forum, with an ISI citation impact factor which is typically of the order of three and a ranking in the top five of all economics journals and the top three of all geography journals. It is hoped that the Special Issue of the Journal of Economic Geography will contribute to an integration of the literatures in economic geography and international business and catalyze research on the relation between multinational enterprises and geographical space.  More specifically, by including geographic space in the analysis of MNE behavior it is aimed  to advance the understanding of the role of the MNE in a globalizing world. Both theoretical and empirical contributions, and papers adopting either a single or Multi Level Analysis are all welcomed. All paper submissions should conform to the Journal of Economic Geography’s standard guidelines for authors, details of which can be found at the JEG website: http://joeg.oxfordjournals.org/ .  Papers should be saved in Microsoft Word format and submitted to: ram.mudambi@temple.edu.
Submission Deadline: June 30, 2009.
 

 

18th World Business Congress of IMDA on ”Management Challenges in an Environment of Increasing Regional and Global Concerns”
 

Eighteenth World Business Congress of the International Management Development Association (IMDA) devoted to Management Challenges in an Environment of Increasing Regional and Global Concerns will be held in Tbilisi, Republic of Georgia from July 1st through 5th, 2009 in cooperation with International Black Sea University and in partnership with Georgian Ministry of Economic Development. The congress is designed to offer an excellent opportunity to meet colleagues from around the world and exchange of information and ideas on a variety of global business topics.  For more information about the Congress, visit the Association's Web site at http://www.imda.cc  and any specific Congress related questions should be directed to Congress Program Chair Dr. Erdener Kaynak at k9x@psu.edu or ek9@comcast.net
Conference schedule: July 1-5, 2009.
 

 

35th EIBA Annual Conference on ”Reshaping the Boundaries of the Firm in an Era of Global Interdependence”
Globalisation is forcing companies to reshape their boundaries and causing business leaders to rethink corporate strategies within the firm. Moreover, it is creating the basis for new ways of doing international business, new international institutions,
and the rise of new protagonists in the international arena. The effects of this global interdependence are also being felt at the more aggregate levels of industries, financial markets and countries economies. The evolution of these trends has rendered obsolete some of the basic understandings of IB theory and practice, including traditional notions regarding the nature of the boundaries of the firm and even the definition of the multinational enterprise itself. The conference especially invites both theoretical and empirical contributions to shed further light on these issues. In addition to contributions focusing on the main theme of the conference, papers and panel proposals are invited on a wide range of international business topics. The venue for the 35th EIBA Annual Conference is the Fundación UniversidadEmpresa –ADEIT of the University of Valencia. More information about the conference is available from the homepage:http://www.adeit.uv.es/eiba09. 
Deadline for full submissions of papers and panel proposals: July 15, 2009
Deadline for thesis proposals: September 1, 2009
Conference Schedule: December 13-15, 2009
 
 
Special Issue of International Journal of Technology and Globalisation: “Emerging Markets”
 

With a high growth rate and still significant untapped potential, emerging markets are the growth engines of the world economy. Globalization and technology are two prime drivers of the global economy. Innovations have become popular again and globalization of research and development is taking place. Emerging markets are becoming source of low cost research and development initiatives on the one hand and at the same time these markets need technology for the developmental needs. How to face the changing realities of technology globalization requires substantial strategic thought, guidance and implementation. Contributions are invited on various aspects of technology globalization and emerging markets. For further information please visit the journal webpage: https://www.inderscience.com/browse/index.php?journalID=104  or contact: Professor Rajesh K Pillania, E-Mail: r_pillania@yahoo.com . 
Submission Deadline: July 30, 2009.
 

International Conference on “Innovation and Technology in Korea in International Perspective”
 

South Korea has attained spectacular economic success in recent decades. It has reached the status of a Newly Advanced Economy, with challenges ever more mirroring those faced by other advanced economies. In this context, the consequences for the innovation system of socio-economic change, of socially and environmentally responsible development concepts and of policy-making in reaction to and beyond a period of financial and economic turmoil constitute relevant ssues. In the forthcoming conference, it is planned to analyse the parallel challenges for innovation and technology for the Republic of Korea and other advanced economies more thoroughly. The conference will be held in Vienna, Austria, on 24 and 25 September 2009, at the Austrian Federal Economic Chamber. Proposals should be sent by email to all of the organizers: Dr. Joerg Mahlich, Austrian Federal Economic Chamber, Vienna/Austria, joerg.mahlich@wko.at, Prof. Dr. Werner Pascha, Institute of East Asian Studies (IN-EAST), Duisburg-Essen University, Germany, werner.pascha@uni-due.de and Dr. Bernhard Seliger, Head of Seoul Office, Hanns-Seidel-Foundation, seliger@hss.or.kr. 
Deadlines:
Conference papers: August 20, 2009
Final papers for publication: December 31, 2009
 
 
Special Issue of International Marketing Review: ”International Market Selection and Segmentation”
The process leading to the identification of promising foreign market targets, commonly referred to as international market selection and/or segmentation (IMS), is a critical success factor in international market expansion – both in itself and because of its close relationship with the firm’s internationalization process, mode of entry (MOE) choices, and performance internationally and overall. The core issue has been left – evaluating foreign market targets for international marketing decisions – relatively under-researched and not as well understood as it needs to be considering its importance. The objective of this special issue is to address this core issue both integratively and through studies addressing its various parts. Submissions must comply with the International Marketing Review style guide, available at the journal’s home page (http://www.emeraldinsight.com/imr.htm), and must be made using the ScholarOne Manuscript Central system at http://mc.manuscriptcentral.com/imrev. For further questions concerning the potential suitability of topics, Guest Editors’ expectations, or additional requirements about this special issue, please contact the Guest Editors by email: Nicolas Papadopoulos: npapadop@carleton.ca and Oscar M. Martin: oscar.martin@si.unavarra 
Submission deadline: August 31, 2009.
 

 

Special Issue of Industrial Marketing Management: “Industrial Marketing in a Guanxi Context”
 

Guanxi is a unique networking relationship rooted in the Chinese culture and has influenced Chinese business practices for centuries. Understanding the dynamics of Guanxi is a key to open the door to the largest emerging market in greater China. This special issue of Industrial Marketing Management encourages innovative research with strong theoretical ground and empirical rigor. Manuscript submission and any inquires should be sent electronically to special issue coeditors, professor Cheng Lu Wang, at cwang@newhaven.edu, or Professor Zhilin Yang, at mkzyang@cityu.edu.hk, with a copy to the IMM editor at plaplaca@journalimm.com. For journal information and how to prepare the manuscript, please access Industrial Marketing Management’s Guide for Authors at the following URL: http://www.elsevier.com/wps/find/journaldescription.cws_home/505720/authorinstructions
Submission Deadline: December 1, 2009
 

 
Special Issue of Journal of International Marketing:  ”Innovation in the Global Marketplace”
 
Innovation has become increasingly important to marketing academics and practitioners as firms operate in a larger number of markets and organic growth becomes the watchword in the executive suite. The specific goals of this special issue are to present new insights into the concepts of innovation, innovation management, and the innovation-customer linkage that are relevant to marketing scholars and practitioners concerned with the challenges of innovation in global markets. Submitted manuscripts should follow the format as indicated in the Submission Guidelines on the journal website: http://marketingpower.com/jim. The specific CFP can be found at: http://www.marketingpower.com/AboutAMA/Documents/JIM CFP Innovation 2010.pdf Questions pertaining to the special issue should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University,N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu. 
Submission Deadline: February 8, 2010.
 
 

TEACHING MATERIALS NEEDED 

 

As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at egencturk@ku.edu.tr  

Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching2.htm 
AMA GLOBAL MARKETING SIG WEBSITE 
Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
GET MORE INVOLVED 
All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://amaglobalsig.msu.edu/AboutUs.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.
Esra Gencturk
egencturk@ku.edu.tr
Koç University
Vice-Chair, Communications
AMA Global Marketing SIG 

