“MERHABA” Global Marketing SIG members!
Welcome to the May 2009 issue of the AMA Global Marketing SIG’s monthly E-News.
 

A JOURNAL OF INTERNATIONAL MARKETING Service To Our Members
 
Catch the leading edge in global marketing research. Articles for the September 2009 issue of the Journal of International Marketing are online now under forthcoming articles at www.marketingpower.com/jim.  Articles to be published in the September issue include:
Governance of International Business Relationships:  A Cross Cultural Study on Alternative Governance Modes
Christian Homburg, Joseph P. Cannon, Harley Krohmer, and Ingo Kiedaisch
Full Text 
Key Factors for Successful Export Performance for Small Firms
Lance Eliot Brouthers, George Nakos, John Hadjimarcou, and Keith D. Brouthers
Full Text 
Persistence and Learning: Success Factors of Taiwanese Firms in International Markets
Joseph Johnson, Eden Yin, and Hueiting Tsa
Full Text 
The Effects of Cultural Values in Word-of-mouth Communication
Desmond Lam, Alvin Lee, and Richard Mizerski
Full Text
Cultural Brands from Emerging Markets: Brand Image across Host and Home Countries 
Francisco Guzmán and Audhesh Paswan
Full Text
 
 
A JOURNAL OF INTERNATIONAL MARKETING Recently Published Article Highlight
 
Order-of-Entry Effects for Service Firms in Developing Markets: An Examination of Multinational Advertising Agencies
Peter Magnusson, Stanford A. Westjohn, and David J. Boggs
Vol. 17, No. 2, 2009
 
 
The internationalization process of service firms has received increased attention in recent years. Yet the question whether entry order affects firm performance for service firms in developing markets has remained unanswered. Despite lacking empirical evidence, prior research has suggested that first-mover advantages (FMAs) do not translate to service firms and developing markets. However, framed in a resource-advantage theory perspective, the authors’ empirical analysis of 379 multinational subsidiaries of advertising agencies in 43 developing markets indicates a significant relationship between entry order and firm performance. The authors also examine the moderating effects of international experience, firm size, subsidiary ownership structure, and rate of economic development to assess how late entrants can mitigate late-mover disadvantages. The authors provide empirical evidence that, contrary to recent literature, service firms do enjoy FMAs. They add to the understanding of the FMA phenomenon as well as to the broader issue of the internationalization process and performance effects for service firms.
 
The article can be found at Dr. Magnusson’s website: http://www.cob.niu.edu/magnusson/
Accessed directly at: http://www.cob.niu.edu/magnusson/Files/Magnusson, Westjohn, and Boggs JIM 2009.pdf
  

RESEARCH AND TEACHING SUPPORT
Below are articles of use in your global marketing courses.
 

   Keep on rolling
Rolls-Royce and its wealthy customers—who in normal times wait up to six months for one of its handmade vehicles—are not immune to the financial crisis. Check it out at: 
http://www.economist.com/business/displaystory.cfm?story_id=13611109
(May 7th 2009)
 

 
   Punishing Intel
The European Commission levies a €1.06 billion fine on Intel for anti-competitive behavior. Check it out at:  
http://www.economist.com/business/displaystory.cfm?story_id=13641492
(May 13th 2009)
 
 
GM exports would be step up for China automakers
China's auto industry has come a long way since General Motors Corp. set up its first factory in a brand new industrial zone in Shanghai just over a decade ago. Check it out at: 
http://www.businessweek.com/ap/financialnews/D988DR1G0.htm
(May 18th 2009)
 
 
Pfizer, Novartis Disclose Deals in Generic Drugs 

Anxious over the viability of blockbuster drugs and the effects of health-care reform, pharmaceutical giants continue to invest in generic medications as well as in emerging markets. Check it out at:
http://online.wsj.com/article/SB124282209997539061.html
(May 21st 2009)
 

  

 
CALL FOR PAPERS
 

The 34th Annual Meeting of the Macromarketing Society “Rethinking Marketing in a Global Economy”
 

Hosted by the University of Agder, Kristiansand, Norway, the 34th “Macro” conference will provide a collegial, seminar format – as well as a beautiful venue – for exploring the connections among markets, marketing, and society. Manuscripts, extended abstracts, and special proposals are encouraged on any topic related to the impact of marketing and marketing systems on society, the impact of globalization and world events on marketing and marketing systems, and the development of macromarketing theory and pedagogy.  The submission deadline is January 15, 2009.  For more information on the conference please visit www.macromarketing.no or contact co-chair Andreas Falkenberg (Andreas.Falkenberg@uia.no) or Terry Witkowski (witko@csulb.edu). 
Conference schedule: June 4-7, 2009
  

 

Special Issue of Journal of Economic Geography: “International Business and Economic Geography; The Multinational in Geographical Space” 
 

The impact of the changing strategy of MNEs on global economic geography is now considered to be one of the ‘big questions’ in IB (Buckley and Ghauri, 2004; Mudambi, 2008). This special issue of the Journal of Economic Geography constitutes an attempt to strike a balance between the emphasis on space in economic geography, and the focus on firm organization in IB.  A significant all for just such an exchange of ideas has recently been made by John Dunning (Dunning, 2009). Moreover, in terms of impact and visibility the Journal of Economic Geography provides is the ideal setting for such a forum, with an ISI citation impact factor which is typically of the order of three and a ranking in the top five of all economics journals and the top three of all geography journals. It is hoped that the Special Issue of the Journal of Economic Geography will contribute to an integration of the literatures in economic geography and international business and catalyze research on the relation between multinational enterprises and geographical space.  More specifically, by including geographic space in the analysis of MNE behavior it is aimed  to advance the understanding of the role of the MNE in a globalizing world. Both theoretical and empirical contributions, and papers adopting either a single or Multi Level Analysis are all welcomed. All paper submissions should conform to the Journal of Economic Geography’s standard guidelines for authors, details of which can be found at the JEG website: http://joeg.oxfordjournals.org/ .  Papers should be saved in Microsoft Word format and submitted to: ram.mudambi@temple.edu.
Submission Deadline: June 30, 2009.
 

 

18th World Business Congress of IMDA on ”Management Challenges in an Environment of Increasing Regional and Global Concerns”
 

Eighteenth World Business Congress of the International Management Development Association (IMDA) devoted to Management Challenges in an Environment of Increasing Regional and Global Concerns will be held in Tbilisi, Republic of Georgia from July 1st through 5th, 2009 in cooperation with International Black Sea University and in partnership with Georgian Ministry of Economic Development. The congress is designed to offer an excellent opportunity to meet colleagues from around the world and exchange of information and ideas on a variety of global business topics.  For more information about the Congress, visit the Association's Web site at http://www.imda.cc  and any specific Congress related questions should be directed to Congress Program Chair Dr. Erdener Kaynak at k9x@psu.edu or ek9@comcast.net
Conference schedule: July 1-5, 2009.
 

 

Special Issue of International Journal of Technology and Globalisation: “Emerging Markets”
 

With a high growth rate and still significant untapped potential, emerging markets are the growth engines of the world economy. Globalization and technology are two prime drivers of the global economy. Innovations have become popular again and globalization of research and development is taking place. Emerging markets are becoming source of low cost research and development initiatives on the one hand and at the same time these markets need technology for the developmental needs. How to face the changing realities of technology globalization requires substantial strategic thought, guidance and implementation. Contributions are invited on various aspects of technology globalization and emerging markets. For further information please visit the journal webpage: https://www.inderscience.com/browse/index.php?journalID=104  or contact: Professor Rajesh K Pillania, E-Mail: r_pillania@yahoo.com . 
Submission Deadline: July 30, 2009.
 

 

International Conference on “Innovation and Technology in Korea in International Perspective”
 
South Korea has attained spectacular economic success in recent decades. It has reached the status of a Newly Advanced Economy, with challenges ever more mirroring those faced by other advanced economies. In this context, the consequences for the innovation system of socio-economic change, of socially and environmentally responsible development concepts and of policy-making in reaction to and beyond a period of financial and economic turmoil constitute relevant ssues. In the forthcoming conference, it is planned to analyse the parallel challenges for innovation and technology for the Republic of Korea and other advanced economies more thoroughly. The conference will be held in Vienna, Austria, on 24 and 25 September 2009, at the Austrian Federal Economic Chamber. Proposals should be sent by email to all of the organizers: Dr. Joerg Mahlich, Austrian Federal Economic Chamber, Vienna/Austria, joerg.mahlich@wko.at, Prof. Dr. Werner Pascha, Institute of East Asian Studies (IN-EAST), Duisburg-Essen University, Germany, werner.pascha@uni-due.de and Dr. Bernhard Seliger, Head of Seoul Office, Hanns-Seidel-Foundation, seliger@hss.or.kr. 
Deadlines:
Conference papers: August 20, 2009
Final papers for publication: December 31, 2009
 
 
Special Issue of International Marketing Review: ”International Market Selection and Segmentation”
The process leading to the identification of promising foreign market targets, commonly referred to as international market selection and/or segmentation (IMS), is a critical success factor in international market expansion – both in itself and because of its close relationship with the firm’s internationalization process, mode of entry (MOE) choices, and performance internationally and overall. The core issue has been left – evaluating foreign market targets for international marketing decisions – relatively under-researched and not as well understood as it needs to be considering its importance. The objective of this special issue is to address this core issue both integratively and through studies addressing its various parts. Submissions must comply with the International Marketing Review style guide, available at the journal’s home page (http://www.emeraldinsight.com/imr.htm), and must be made using the ScholarOne Manuscript Central system at http://mc.manuscriptcentral.com/imrev. For further questions concerning the potential suitability of topics, Guest Editors’ expectations, or additional requirements about this special issue, please contact the Guest Editors by email: Nicolas Papadopoulos: npapadop@carleton.ca and Oscar M. Martin: oscar.martin@si.unavarra 
Submission deadline: August 31, 2009.
 

 

Special Issue of Industrial Marketing Management: “Industrial Marketing in a Guanxi Context”
 

Guanxi is a unique networking relationship rooted in the Chinese culture and has influenced Chinese business practices for centuries. Understanding the dynamics of Guanxi is a key to open the door to the largest emerging market in greater China. This special issue of Industrial Marketing Management encourages innovative research with strong theoretical ground and empirical rigor. Manuscript submission and any inquires should be sent electronically to special issue coeditors, professor Cheng Lu Wang, at cwang@newhaven.edu, or Professor Zhilin Yang, at mkzyang@cityu.edu.hk, with a copy to the IMM editor at plaplaca@journalimm.com. For journal information and how to prepare the manuscript, please access Industrial Marketing Management’s Guide for Authors at the following URL: http://www.elsevier.com/wps/find/journaldescription.cws_home/505720/authorinstructions
Submission Deadline: December 1, 2009
 

  

TEACHING MATERIALS NEEDED 

 

As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at egencturk@ku.edu.tr  

Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching2.htm 
AMA GLOBAL MARKETING SIG WEBSITE 
 Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
  

GET MORE INVOLVED 
 All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://amaglobalsig.msu.edu/AboutUs.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.
 Esra Gencturk
egencturk@ku.edu.tr
Koç University
Vice-Chair, Communications
AMA Global Marketing SIG 

