“MERHABA” Global Marketing SIG members!

Welcome to the March 2010 issue of the AMA Global Marketing SIG’s monthly E-News.

INAUGURAL AMA GLOBAL SIG CONFERENCE 2011:  “Global Marketing Managers: Addressing Challenges Posed by the Changing Global Economy”

The recent economic challenges have denoted the importance of country-level rebalancing, requiring an increased pursuit of output in traditional consumption-driven economies and a growing emphasis on consumption stimulation in traditional export-oriented economies. Similarly, changes in the global economy, where the concept of a market economy is not automatically accepted, is forcing global marketing managers to relinquish old approaches, skills and strategies and develop new ones. There may be a need to redefine key tenets of the marketing discipline, such as risk, profit, competition, and ownership. Global marketing managers need to develop the knowledge and talents to disentangle the competing priorities confronting individuals, companies and governments. 

The conference is scheduled for January 13-16, 2011 in Cancun, Mexico. The deadline for receipt of competitive papers, special topic session and roundtable proposals is June 25, 2010. Within the conference theme, we encourage the submission of papers and special session proposals that capture environmental and strategic shifts which global marketing managers face in today’s marketplace.  Three options are available for the presentation and discussion of research and scholarly thought:

1.  Competitive Papers include full papers that represent completed work by the author(s). 

2.  Special Topic Sessions provide the opportunity for focused attention on critical or emerging topics related to the conference theme. 

3.  Roundtable Sessions provide opportunities for collaborative work and for exploring new topic areas.

Notification of acceptance will be made by late August, 2010. All submissions, reviewing, and notification regarding the Conference will be conducted electronically. All submissions should comply with the guidelines for submissions at the Journal of International Marketing (www.marketingpower.com/jim).  View the full CFP at: http://www.amaglobalsig.msu.edu/events.htm
Inquiries related to your submission or general questions about the conference may be directed to the conference co-chairs: Michael R. Czinkota: czinkotm@georgetown.edu and David A. Griffith: griffith@bus.msu.edu  
Submission Deadline:  June 25, 2010 (and no earlier than June 4, 2010)
  

RESEARCH AND TEACHING SUPPORT
Below are articles of use in your global marketing courses.

· How to Avoid Getting Burned in China and India

Partnership arrangements in core business operations create a dilemma for multinational companies: how to exercise adequate strategic control in the absence of a dominant ownership stake? Check it out at: http://www.businessweek.com/globalbiz/content/mar2010/gb2010031_639418.htm
(March 1st, 2010)

 

· Don't Give Up on Globalization
In the midst of the greatest period of economic dislocation since the Great Depression, economies judged to have the scale, depth, and in the case of emerging markets, growth potential to weather the storm. Check it out at: http://www.businessweek.com/globalbiz/content/mar2010/gb2010035_430768.htm
(March 5th, 2010)

·  Cadillac Revises Europe Aims
After retreating from much of the continent, Cadillac is taking another stab at cracking the Western European market. Check it out at: http://online.wsj.com/article/SB10001424052748704869304575104121963328534.html?
(March 8th, 2010)
· Three Best Ways to Export

The process of selling goods and services outside the U.S. remains foreign to many small-business owners. Check it out at: http://online.wsj.com/article/SB10001424052748703909804575123783077762888.html?
(March 15th, 2010)

 

CALL FOR PAPERS
Special Issue of Journal of International Marketing:  Review Articles

The Journal of International Marketing wishes to publish articles that both (1) rigorously review the current state of international marketing thought in international marketing areas and (2) provide guidance for future research and practice in these areas. Articles can employ any number of approaches, inclusive of, but not limited to, theoretical review, structured reviews of literature areas, and meta-analytic reviews. View the full CFP at: http://www.marketingpower.com/AboutAMA/Documents/JIM%20CFP%20Review%20Articles.pdf. Questions pertaining to the CFP should be directed to: David A. Griffith, Editor, Journal of International Marketing, Department of Marketing, The Eli Broad Graduate School of Management, Michigan State University, N370 North Business Complex, East Lansing, MI 48824-1112, U.S.A. E-mail: griffith@bus.msu.edu.

Submission Deadline: Open Call – no deadline

EMAC Regional Conference: “Marketing Theory Challenges in Emerging Markets”

During the last two years a regional initiative has been started by different schools to create an academic forum that attracts researchers dealing with market development issues. This has led to the establishment of the "Marketing Theory Challenges in Transition Societies" conferences. In 2009 the European Marketing Academy decided to establish regional conferences and agreed that the first conference is organized to embrace the study of theoretical issues in changing markets. The conference will take place in Cornivus University of Budapest, Hungary. The conference is aimed to attract researchers interested in marketing issues in changing and growing markets, and issues regarding a regional perspective. All types of research approaches are welcome. 

Papers concerning theoretical contributions to transition economies, including marketing strategies, consumer behavior, market construction, institutional governance and practical implementation of marketing strategies in emerging markets are welcome. Authors should identify multiple keywords in their papers. Authors may submit more than one paper, but only one can be accepted as first author. Acceptance of a paper implies that at least one of the authors must attend the conference and present the paper. Submissions should be done on-line on the EMAC Regional Conference Website www.uni-corvinus.hu/emacregional. Papers will be evaluated through a double blind-review process and authors will be notified of acceptance / rejection by mid June 2010 Contact: emacregional@uni-corvinus.hu
Submission Deadline: March 31, 2010

Seminar Schedule: September 23-25, 2010

Special Issue of Journal of Macromarketing, 2012: “Vietnam”

Vietnam is a unique political economy with a marketing system shaped by geography, history, economics, politics, culture and globalization. It is in many respects a living macromarketing laboratory. This special issue, the first in the Journal of Macromarketing focus on a single country, is intended to encourage marketing scientists and scholars from other disciplines to examine macromarketing dimensions of Vietnam. Articles published in the Journal typically address the interplay of marketing and society. Authors have examined marketing systems, socioeconomic development, market transition, ethics and distributive justice, marketing history, globalization, market competition, consumer vulnerability, environmental degradation/renewal/sustainability, marketing efficiencies in allocating resources, consumer and societal well-being, and quality of life. These and other topics in a Vietnamese context offer promise for contribution to this special issue. Conceptual or empirical papers are welcome. Please submit completed manuscripts to the Journal’s new manuscript submission site, http://mc.manuscriptcentral.com/jmk no later than August 31, 2010 and indicate that your paper is intended for the special issue. Manuscripts guidelines are available at http://jmk.sagepub.com/. Questions concerning the appropriateness of particular papers should be directed to Special Issue Editor Cliff Shultz, Professor and Kellstadt Chair of Marketing, Loyola University Chicago (cjs2@luc.edu).

Submission Deadline: August 31, 2010

18th Annual Conference of the Institute of International Business, Vienna University of Economics and Business and the Department of Marketing, College of Commerce, DePaul University Chicago: “Business and Marketing Strategies for Central and Eastern Europe”

Empirical research, case studies or discussion sessions are sought which address such topics as comparative analysis of conditions for doing business in CEE, market entry mode decisions and marketing-mix-decisions for markets in CEE, financial strategies for opening CEE markets. Conference will take place in Arcotel Hotel, Wimberger Vienna, Austria between 2nd and 4th of December, 2010. Abstracts of the papers should be in English. For more information or to send abstracts contact either of the conference sponsors: Prof. Dr. Reiner Springer, Vienna University of Economics and Business, Vienna, Austria, E-mail:  Reiner.Springer@wu.ac.at or Prof. Dr. Petr Chadraba, Department of Marketing, College of Commerce, DePaul University, Chicago, USA, E-mail: pchadrab@depaul.edu or visit http://www.wu-wien.ac.at/inst/auha/. 

Submission Deadline: September 15, 2010 (for abstracts), November 1, 2010 (for final papers)
Seminar Schedule: December 2-4, 2010

Special Issue of Journal of International Marketing: “Global Marketing Managers: Addressing Challenges posed by the Changing Global Economy”

Global marketing managers are at the heart of effective strategy execution. Unfortunately, limited research exists to understand the skills, knowledge and strategies that make managers effective, most notably as they face new challenges brought forth by the changing global economy. The global economic crisis has highlighted the importance of managerial skills in re-balancing the global economy. For example, how does one pursue increased output in consumption-driven economies coupled with the pursuit of consumption stimulation in export-oriented economies. These changes require new skills, knowledge and roles of global marketing managers. Similarly, the changes in the global economy may create a need to rethink managerial approaches to issues such as risk, profit, competition, and ownership.  Manuscripts may be conceptual or empirical; all should have direct practitioner relevance. Manuscripts should follow guidelines for the Journal of International Marketing found at: http://www.marketingpower.com/jim  and should be submitted at: http://mc.manuscriptcentral.com/ama_jim
Submission Deadline: February 11, 2011
Special Issue of Journal of Macromarketing, 2012: “India”

It is generally acknowledged that as part of the BRIC countries, India is one of the four emerging economic powers of the globe.  In this special issue, The Journal of Macromarketing will focus on some recent developments and future trends in India that will be of potential interest to macromarketing scholars as well as practitioners and policy makers.  We invite articles that have research articles that shed light on the Indian economic and marketing scene with local and global perspectives.  Preference will be given to empirical research but theoretical articles are welcome. Please submit completed manuscripts to the Journal’s new manuscript submission site, http://mc.manuscriptcentral.com/jmk no later than February 28, 2011 and indicate that your paper is intended for the special issue. Manuscripts guidelines are available at http://jmk.sagepub.com/. Questions concerning the appropriateness of particular papers should be directed to Special Issue Editor Alladi Venkatesh - Professor, The Paul Merage School of Business, University of California, Irvine (avenkate@uci.edu). The publication date will be late 2012

Submission Deadline: February 28, 2011
TEACHING MATERIALS NEEDED 

As educators we are always striving to improve. In an effort to increase the ability of educators to develop best practices for the advancement of global marketing within the educational system the AMA Global Marketing SIG is endeavoring to create a storehouse of teaching materials for those teaching courses related to international/global marketing. Please forward your syllabi, project/exercise ideas, teaching tips, multimedia materials and suggested books to Esra Gencturk at: esra.gencturk@ozyegin.edu.tr
Teaching materials gathered are being posted at: http://amaglobalsig.msu.edu/teaching.htm
AMA GLOBAL MARKETING SIG WEBSITE 

Our SIG website is hosted at Michigan State University (www.amaglobalsig.msu.edu). For more information about the website, please contact David via e-mail at: griffith@bus.msu.edu.  
GET MORE INVOLVED 

All members of the AMA Global Marketing SIG are strongly encouraged to become more actively involved in SIG activities. Opportunities for participation abound. The strength of the SIG will grow through participation of the membership. Please become more active. To become more active, please contact any of the members of the Board (http://www.amaglobalsig.msu.edu/about.htm). Members are also strongly encouraged to share articles of interest, valuable teaching tips, and conference announcements for the E-news. Should you have any questions or comments about the AMA Global Marketing SIG or SIG activities, please do not hesitate to contact me.

Esra Gencturk, Ph.D.

esra.gencturk@ozyegin.edu.tr
Özyeğin University

Vice-Chair, Communications

AMA Global Marketing SIG 

